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We scored safe additives with +1, and 

less healthy additives with -1.

Of the less healthy additives, Checkers 

has the highest (27%), followed by 

Pick n Pay and Shoprite (26% each), 

and Woolworths (21%). The most used 

additives were found to be artificial 

colouring (19%), corn starch (18%), MSG-

related (11%) and yeast extract (10%). 

None of the Woolworths products were 

found to contain MSG additives. Tinned 

foods were found to have far less unhealthy 

additives (25%) than soups (38%) and 

gravies/stocks (37%). Most agents (40%) 

preferred to shop at Woolworths for 

healthier foods, and only 38% of agents 

surveyed were aware of the additive 

content of their food. 

For more information, email us at:  
client@fieldagentsa.com.

In August, Field Agent assigned a survey 

across four major retailers. We wanted to 

understand additives present in everyday 

products. We looked at three food 

categories, and asked agents to identify 

from predetermined lists what they could 

find in the ingredients of any product per 

category.

Crowdsourcing via smartphones provides 

an unbiased, real-time understanding of 

consumer shopping habits and frustrations, 

assisting retailers to focus on relevant 

operational issues and reinforce customer 

loyalty and shopper satisfaction. Feedback 

is collected through photos, videos, audio, 

timers, and barcode scanners, capturing 

consumer insights instantaneously. 

Consumers look for “edited choice”, 

when it comes to selecting the right foods 

to buy. By minimising harmful additives in 

products on their shelves, retailers can save 

the consumer time and effort in the pursuit 

of healthier living and build consumer 

loyalty in the process.

By investing more in the selection of 

“healthier” brands, retailers can improve 

consumer perceptions of quality, while 

maintaining the overriding tradition of 

value, and in so doing further lock in 

consumer spending. Understanding the 

latest trends and perceptions can play 

an important role in finding that edge to 

consumer satisfaction, and retention.

We surveyed 100 random recipients, 

evenly spread across four supermarket 

chains in South Africa (see map). We asked 

consumers to identify, and photograph the 

ingredients and nutritional information of 

one soup item, one gravy and stock item 

and one general tinned food item. We 

listed ten additives, considered by some 

sources as less healthy, and a further seven 

additives generally perceived as safe. We 

then asked agents to match these additives 

with ingredients they found described on 

the product packaging. 
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S&R/FIELD AGENT BAROMETER 
ADDITIvES 
…the good, the bad and the ugly
An additive is defined as a substance added to something in small quantities 

to improve or preserve it. Additives are added directly to food in processing for 

preservation, colouring or stabilisation. Some additives are considered unhealthy, 

especially when consumed in large quantities. A significant driver in consumer 

choices is the considered “healthiness” of food. 

Where to shop for healthier foods

Fruit & Veg City
Food Lovers Market 
Dischem
No preference
Woolworths
Shoprite
Pick n Pay
Checkers

n Corn Starch (-)
n Monopotassium Glutamate & Msg (-)
n Artificial Colouring (-)
n Yeast Extract (-)
n Potassium (+)
n Calcium (+)
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Endorsed Brand Lockup

Transition Lockup Option 1

Transition Lockup Option 2

AB
14
22

NATIONAL: 0861 KEMTEK  •  JHB: +27 (0)11 624 8000  •  PTA: +27 (0)12 804 1410  
DBN: +27 (0)31 700 9363  •  CPT: +27 (0)21 521 9600  •  PE: +27 (0)41 364 3690

WWW.KEMTEK.CO.ZA  

6 009647 070012

With logistics companies so sensitive to supply and demand, it’s logical to demand streamlined 
responsiveness from their bar coding partners. Through our network of highly-qualifi ed resellers, we at 
Kemtek Bar Coding Solutions supply the world’s leading bar coding products and systems to maximise 
responsiveness, traceability, operating effi ciency and more. We also provide dedicated service and 
support from effi cient industry specialists at the top of their fi eld. If you’re in transport and logistics, 
or indeed just about any fi eld, visit our website or call us direct at the number below to fi nd out more.

WE HELP KEEP THE LOGIC 
IN LOGISTICS.
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